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Looking Back... G ()

Developments in the broadcasting industry from 2019 - 2024

Approach and methodology

Information in respect of the 2019 — 2024 years was obtained via confidential surveys, administered by
PwC, to NAB members. The surveys covered:

Content (including amount of local content, independently produced content and the languages in
which content is broadcast);

Revenue — advertising (excluding discounts and agency commission) and subscription revenue, as
well as the time of day when advertising revenue is highest;

Contributions (in the form of corporate and employee taxes, licence fees, levies, etc);

Employment levels (permanent and temporary, including number of employees who are persons
with disabilities, women and youth (under 35));

Level of investment

Social contributions (number and value of corporate social responsibility (CSR) projects);

Ownership;

COVID-19 impact;

Loadshedding impact; and

Growth drivers and inhibitors av NAB
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Looking Back...

Developments in the broadcasting industry from 2019 - 2024

Respondents = 49 - thank you!

TV Respondents Radio Respondents Signal Distributors

1 ety 1. BFM 22. Motsweding FM 1 Sentech
2. MultiChoice & M-Net 2. 702 23. Munghana Lonene FM |5 opicom
3 SABC 3. 94.2 Jacaranda FM 24 OFM

4. 947 25. Phalaphala FM
4. Faith Broadcasting Terrestrial 5. Algoa FM 6. Power 98.7

6. Bush Radio 27. Radio Pulpit

7. Capricorn FM 28. Radio 2000

& Cape Talk 29. Radio Islam

9. East Coast Radio 30. Radio Khwezi

10. Fine Music Radio 31. Radio Sonder Grense

11. Gagasi FM 32. Rosestad

12. Good Hope FM 33. SAFM

13. Heart FM 34. Smile 904

14. Hot 1027 35. Thobela FM

15. lkwekwezi FM 36. Tru FM

16. Kaya FM 37. Tuks FM

17. Kfm 94.5 38. UJFM

18. Lesedi FM 39. Ukhozi FM

19. Ligwalagwala FM 40. Umhlobo Wenene FM

20. Lotus FM 41. Voice of the Cape

21. Metro FM 42. YFM

43. XK FM
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Looking Back... G ()

Total audience (millions) Number of Commercial, PBS and
Community Radio Stations

B Commercial and PBS
I TV audience B Community 193
. . @ CAGR of commercial and PBS (2014-2023)
Bl Radio audience @ CAGR of community (2014-2023)

38.2 264

35.8
32.5 316 217

38 39 41
2018 2023 2014 2018 2023
Source: BRC RAM Amplify 2024A (Fieldwork Jan 22 - Dec 23) Source: https://brcsa.org.za/rams-amplify-radio- i
listenership-report-jan22-dec23/ L AB
punm
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Listening device, yesterday listeners
Q1, 2023 vs Q4, 2022 vs Q3, 2022

42.84 41 2

39.9
259264258 357555 .6
m Q3 2022
m Q4 2022
14.6
14 14.2 m Q12023
38 41 4.3
III 21 2.3 26
HEE mmm
DSTV

Transistor radio or Normal car radio  Cell phone (FM Smart speaker Streaming on a cell
hi-fi receiver) phone using an app

6 Source: BRC RAMS AMPLIFY™ CATI DARQ1 2023 RELEASE w
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TV and Radio Advertising Revenue =0

(R millions)

7,332 7,364

7,224

3,430

2019 2020 2021 2022 2023 i,
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Looking Back...

Developments in the broadcasting indusiry from 2019 - 2024
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Television Revenue

advertising, licence fee and subscription revenue (R millions)




Television Contiribution

taxes, levies and licence fees (R millions)

3,490

3,254
3,088

2019 2020 2021

10

2,963

2022

2,612

2023
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Radio Advertising Revenue

(R millions)

R4,067

R3,626
R3,430
I REJHE REJEE?
2019 2020 2021 20232 2023
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Radio Contribution -

taxes, levies and licence fees (R millions)

673
44

579 289

2035

2019 2020 2021 2022 2023
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Overall

Broadcasters and signal distributors - investment in South Africa and its

people

1S

Permanent
Employment

2019: 5,279
(138 with disabilities)

§~

2023: 3,879
(88 with disabilities)

14

Contractors
and Freelancers

2019: 2,363
(14 with disabilities)

3

2023: 2,162
(13 with disabilities)

Investment

Investment over the
past 5 years:

 R780 million on
infrastructure

« R62 million on
R&D activities

<sih
Corporate Social
Responsibility

In the past 5 years:

» 1,747 CSR
projects

+ At avalue of R1.4
billion
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Overall investment in SA by broadcasting =

sector

Permanent employees - workforce demographics (%)

74%

42%

Other employees mWomen @u Youth (under 35)
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Overall investment in SA by broadcasting i O

sector

Private Commercial Broadcasters BEE ownership, 2023 (%)
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Local Content Investment

2020 - 2021 2022 - 2023

17

2019 - 2023
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Loadshedding impact O

Loadshedding - direct costs incurred (R millions)

H 2019 o e :x"m:x
m 2020 Al erererercrcs
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m 2021
m 2022
m 2023
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Moving TV Broadcasting Forward

Industry Drivers and Inhibitors

Technology

Driver

Lack of competition of
signal distributors

Neutral

OTT and other online
content providers

Compliance
requirements

Analogue switch-off
(DTT migration)

Inhibitor

Competing with
unregulated content

Policy and regulation
uncertainty

Economic uncertainty

Major
inhibitor

-
gy

INADB

National Association of Broadcasters

LR N ¥
EEEEN
pgunl
1\

19



Moving TV Broadcasting Forward

Reflections on what could be changed

Regulations and laws that cater Ease the local content quota

specifically for niche community stations regulations and empower the SABC

and community of interest broadcasts to offer its content on digital platforms
for a fee

Dedicated spectrum set aside for
the localized 5G broadcasting
network

Policies, regulation and
enforcement to enable fair
competition and policy certainty

Possible growth opportunities

Growth primarily in the OTT space South Africa still has room for local
and less emphasis on linear commercial broadcasters to assist in

broadcasting providing opportunities to the local
industry

A strong regulator that enforces
regulations when cases of
interference occur

To establish sustainable financial
viability model for religious
community television
broadcasters

Use 5G broadcasting as a value-
add service to engage with
audiences (not to replace current
services)

20
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Technology

Driver

Analogue switch-off
(Digital migration)

Neutral

Compliance
requirements

Inhibitor

Lack of competition of
signal distribution

Policy and regulation
uncertainty

Major
inhibitor

Competing with
unregulated content

Economic uncertainty

Moving Radio Broadcasting Forward

Indusiry Drivers and Inhibitors
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Moving Radio Broadcasting Forward &0

Reflections on what could be changed

Relaxation of regulations to allow for
an expansion of the radio group,
leading to better efficiencies in support
structures

Policy review of the community Investing in digital equipment to
media sector — a sustainability make radio more accessible to a

strategy that works wider audience

Less restrictive regulations for public Flexibility in music formats.
broadcasting platforms — regulations Reduction of the local music quota
stifle creativity and affect ability to for community radio - it is not
attract sustainable audience and sustainable for stations targeting a
revenue streams youth audience

Address unregulated foreign digital
players in the market

Allow media owners direct access to More business placing advertising Regulate online content for podcasts
advertisers with community radio stations




Moving Radio Broadcasting Forward &0

Possible growth opportunities

23

Digitisation offers many opportunities,
including using analytics to create
specific content for unique audiences,
partnerships with other digital platforms
to expand your reach

Allow stations that comply with
regulations to be part of regulatory
discussions and inputs

Leveraging digital platforms for
streaming, podcasts and on demand
content to reach a broader and more
diverse audience

A bigger focus diversifying products
offered such as activations, events,
vodcasts, podcasts and talent
management

Data integration (particularly more
real-time data), embracing multi-
platform distribution and more
targeted online marketing

Implementation of DTT migration

-
-
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Thank youl!
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E www.hab.org.za

[=]
[=]

Email: info@nabsa.co.za

Twitter/X: @NAB SouthAfrica

LinkedIn: National Association of
Broadcasters (South Africa)
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